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Overview

• Initiated in Fall 2005 to provide the public with timely fishing 
information

• Consistently updated weekly (Thursdays) September-May, and 
monthly June-August 

• Has switched platforms 3x over those 
years, but now resides as part of the 
Cleveland Metroparks website

• Basic format is a text report 
followed by photographs, with 
various links throughout



Benefit: Serves Many People
• Among our most popular social media/website offerings, averaging 

3,000 visits/week

• Only takes approximately 2-3 hours/week to maintain

• Wide reaching audience
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Benefit: Engagement (photos, comments)

• Includes between 12-50 photos submitted by the public weekly!

• Comments section has been added

The Darr
Family
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Benefit: Engagement (“eyes and ears”)

• Receive several dozen reports annually including perceived WQ 
issues, natural resources observations, and reported violations
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Benefit: Engagement (“eyes and ears”)

• Rocky River fish kill – earliest chronological observation came via 
fishing report, ended with $300K settlement to CM
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Benefit: Event Promotion

• CM events and programs can be promoted to a highly targeted audience
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Benefit: “Painless Education”

• Every week there is a highlight section that has included Natural 
Resources Division project updates, publication availability, 
science/conservation education (ie – winter fish kills)
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Benefit: Volunteer Recruitment

• Many fishing event, fisheries management, river clean-up, and 
restoration project volunteers have come to us through the Fishing 
Report connection
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Benefit: Content Acquisition

• Highly engaging CM social media content has come through the 
Fishing Report
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Benefit: Promoting Fishing Fund

• Link at end of the blog for web based donations

• We even had a donation all the way from California in March 2015!
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Benefit: Collaboration (USGS, ODNR)
• USGS Flow Gage Upgrade spearheaded by CM as community 

sponsor, the link is popular through Fishing Blog

• ODNR has Fishing Report Blog as their only external fishing report 
link
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Unexpected Benefit: Growing Up Before Us!

Justin Telep
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Unexpected Benefit: Serving Veterans

• Several homesick military servicemen and contractors have relayed 
that they appreciate the connection to home

• Example:  Army Major Chuck Preble



Recognition

• 1st Place – Ohio Professional Writers contest (Blogs/Web Content)

• APEX Awards For Publication Excellence (Blogs)

• 2nd Place – NFPW awards (Blogs, Not-for-Profit Org)

• 2nd Place – OPRA awards (Blogs/Web Content)

• Lake Metroparks Fishing Report – “imitation is the most sincere form of 
flattery”!

• Most importantly – countless “thank you” notes via email, social media, 
phone, and word of mouth over the past 10 years from the people we serve
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Questions?

Contact information: 
Michael Durkalec,
Aquatic Biologist

Office:  (440) 331-8017
md@clevelandmetroparks.com

“Enriching Lives One Fish 
at a Time!”

THANK YOU support staff! 
- Marjorie Thomas

- John Daters
- Tanetta Jordan


